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So
 w

ho
 is

 AD
T?

When I was first looking at the list of companies trying to 

decide which one to go with my boyfriend suggested 

ADT. I looked at him with a funny face and said, “WHO?” 

He repeated himself and then said, “Haven’t you seen 

their ads on Facebook?” 

I again looked at him perplexed and said, “NO.” 

I knew then that ADT was 

the company I wanted to 

better understand.
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Comes across more 
sales pitchy 

Mobile friendly app It feels more 
structured and hard 

to connect with

Website Mobile Social Media
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There is a lack 
of a story

There is a lack of 
cohesion across 

their ads
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I thought this was a home security company and in that 

respect it doesn’t seem to be in alignment with the 

overall brand.
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Twitter

Had a variety of posts including 

recipes, seasonal posts, cute animal 

videos caught on security cameras, 

personal pictures of people and 

celebrities

Facebook

Looks like it's for middle age 

women, stay at home moms, 

& LGTBQ’s who like to cook a 

lot. It seems very stereotypical

Instagram

Mostly recipes with a few seasonal posts
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YouTube

Video ads, testimonials, and 

moving tips

LinkedIn

More oriented to business 

posts and hiring
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It’s hard to see how these recipes let you see 

how ADT is a security company. 
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According to America’s Home 

Security Statistics Millennials are 

more likely to have a security 

system. 

In examining ADT Facebook social 

media they seem to be missing this 

demographic in their targeted 

approach. 

40,000 Website

30,000

35,000 Facebook

Instagram
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youTube is the platform 

with the best brand 

cohesiveness with the 

website.
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★ Increase social engagement

○ Ask for reviews

○ Conduct polls

○ Start a group

○ Build a community

○ Provide value

○ Provide information

○ Respond to posts

○ Humanize your brand

○ Follow the right people

★ Create & Monitor Measurable Goals

○ What are the conversion rates?

★ What is the company mission?

★ Create ads to target the right audiences for 

the right social media platform

○ Keywords

○ Key hashtags

○ Targeted Demographics

★ Create social media policies

★ Find influencers to help promote the brand

★ Initiatives

○ Create a calendar of events

○ Specials and/or Sales

○ Ads and what type of ads

★ Start Social Listening

○ Use the analytics from social listening 

to tweek social media posts
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★ Increase brand awareness

★ Comment on consumers post (add 

value)

★ Vary posts so Facebook and 

Instagram are not duplicates of 

each other

★ A/B testing to update the website 

to be more aligned with the target 

audience

★ Create a campaign and new ads 

that tells more of a story of how 

ADT can help the consumer. 

★ Provide Customer Support via 

social media

★ Create social media policies

★ Create a crisis management 

policy for social media
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When using social media to promote one's business, it’s 

crucial to create social media policies. This keeps the 

brand cohesive across the sites and also allows the 

company to create SLA and set expectations for posts on 

your social media platform. 

Having these rules in place allows the company to be 

transparent and honest. 
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“I can think of several reasons based on my experience: among other 

things, to focus social media efforts toward supporting the 

organization's strategic goals; to respond when positive—and 

negative—content appears; to support people who represent the 

organization via social media platforms and, to an extent, manage what 

they say; and to encourage successes and mitigate potential disasters.” 

(Howard, 2014)
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Sean of Other, Other Verified Reviewer

Original review: Nov. 19, 2020

Several attempts to cancel the service which I 

didn't contract in the first instance and then I 

gave up. I disputed the bill for $124 and they said 

they would get back to me but never did. In the 

end I paid it on 6/10/20. Today I get a letter from 

a debt recovery agency and I call - despite 

quoting the receipt number the extremely rude 

person in the billing department refused to sort 

the problem and said they will get back to me. 

Right. Stay away from this poor service. 

Dishonest mob.

Wendy Haughlan

Washington

I heard a loud noise at the back of my house. 

Glass was shattering from the sliding door on 

the patio. ADT called me right away and I told 

them to send help because someone was in 

my house...Read More

https://www.adt.com/reviews#read-more2-9698
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“Crisis management is a responsibility 

that you probably wouldn’t think of as 

part of a social media manager's job; I 

didn’t think of it when I took this job. I 

didn’t realize crisis management was a 

critical component until after we’d 

had a crisis....Whether it's a tornado or 

a snow day, whatever the case may 

be, it could represent a public 

relations crisis.”(Howard, 2014)

 Having a crisis management 

process in place can make or 

break a company and help avoid 

any legal issues.
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Location: USA  

Education: Bachelors & Masters

Age: 25 to 45 

Motivations
Behavior
Personality
Interests

Hobbies: Sports, Family and social 
media  

Marital status: Married 

Income range: $2000 - $5000 per 
month

Middle Class
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The overall strategy would be to tell stories about families and 

how ADT can help them.  
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Day after post

On publish

Same day as post

Week after post

Month after post

Custom date
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“When you’re able to show someone that you’re truly 

listening, not just responding to a couple of keywords, but that 

you truly understand what they’re asking about, it’s extremely 

rewarding for that individual to know that we heard it and that 

we provided a real response.” (Trost,2020)

“Humanizing your brand gives you a 

competitive edge because people 

like making connections, and they 

like to invest their time and money 

in people they can relate to.” 

(Hubspot Academy)



Does anyone have any questions?

THANKS
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